
SOCIAL MEDIA TRAINING FOR NON- PROFIT 
ORGANIZATIONS



}Social Media offers cost - effective resources 
to identifying the main influencers of your 
organization or your cause. 

}Opportunity to engage the public into 
authentic conversations.

}Raise awareness, engage activity and improve 
public perception.



} According to Forrester Research, over 40 percent of Facebook
users are over age 35.

} eMarketer projects that, over the next five years, the number of 
US baby boomers who use the Internet at least once a month will 
grow by more than 5 million, from 58.2 million in 2006 to 63.7 
million in 2011.

} eMarketer says that "silver surfers" (over 60 years of age) are also 
a large segment of the US Internet population, growing from 
17.7 million Internet users in 2006 to 25.3 million by 2011.

} A Weber Shandwick survey, òBoomer- to - Friend (B2F) 
Connections,ó found that boomers are naturals when it comes to 
recommendations, gladly telling family and friends what they 
think of products, organizations, and experiences. Nearly half 
(45 percent) of boomers have made recommendations online.



}Social Media and the Internet have leveled the 
playing field significantly for smaller 
organizations in regards to budgetary resources.

}The major costs associated with Social Media  are 
Time and Management.

}Running ad campaigns on networks such as 
facbook or targeted PPC are minimal and 
effective.



}Organic vs. Inorganic Applications

}Bond with your audience

}Provide an easy call to action

}Utilize language that will engage

}Distribute Newsworthy content that does not kill 
your buzz

}Consider any legal terms


